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NUMBERS DON’T LIE



• TikTok and Reels: drive travel decisions for 
wineries, breweries, and distilleries

• Reviews: help convert interest into visitation by 
building trust with consumers

• Shareable: experiences create free exposure as 
guests post photos, videos, and recommendations

THE IMPACT







GOING MOBILE!















TODAY’S SIP TIPS……

SipTip #1 – Social Media is Dominated by Instagram & Short-

Form Video 

SipTip #2 – “Near Me”, Local Search Domination & AI 

Summaries are ”Search for Success”

SipTip #3 - Reviews Are Your Silent Sales Team















DOCUMENT, DON’T CREATE
1) Don't stress about perfect content, just document 

what's already happening. 

• The first pour of the day

• A fresh batch coming off the line or into barrels

• Staff prepping flights or cocktails before opening

• Bottling, labeling, or kegging in action

• The quiet moments before guests arrive



DOCUMENT, DON’T CREATE



TELL THE STORY
2) Be patient, inform and build trust
  

 80% of your content:

 • Behind-the-scenes brewing, distilling, winemaking

 • Staff stories + passion for the craft

 • Local ingredients + Michigan pride

 • Fun, authentic moments in your space 

 20% of your content:

 Visit us,” “Try this,” “Buy now” 



TELL THE STORY



BE A PLATFORM NATIVE

3) Customize the content for each platform

TikTok

 • Quick pours, cocktail builds, brewing clips

 • Humor, trends, “day in the life”

 • Imperfect = better



BE A PLATFORM NATIVE

3) Customize the content for each platform

Instagram

 • Beautiful drinks + ambiance shots

 • Reels of pours, cheers, and experiences

 • Highlight your aesthetic



BE A PLATFORM NATIVE

3) Customize the content for each platform

Facebook
 • Events, live music, trivia nights
 • Community updates + local audience
 • Longer captions + details



REPURPOSE EVERYTHING

4) Capitalize on the rule of 5. Work Smarter!

 One bottling day:

 • 1 behind-the-scenes video (longform)

 • 3–5 short clips – TikTok, Reels and 

YouTube Shorts

 • 5–10 photos





Illustration: Allie Carl/Axios







SEARCH IS STILL KING!

Traditional 

Google

20.4B
daily searches

Still dominant, but AI 

Overviews now appear in 

60%+ of results — stealing 

clicks before users land on 

your site

Social Search
(TikTok, IG, YouTube)

19.1B
daily searches

For Gen Z, TikTok search 

BEATS Google. 40% of 

Gen Z prefer TikTok amd 

Instagram for search over 

Google Maps

AI Tools
(ChatGPT, Gemini)

1B
daily searches (growing)

ChatGPT hit 1B searches 

5.5x faster than Google 

ever did. Visitors from AI 

are 4.5x more likely to 

convert

Source: Noble Studios / DMO AI Impact Report 2025









THE CHANGING SEARCH GAME

In 2024: AI Overviews appeared in 6-10% of searches.

By 2025: Nearly 60% of searches now show AI 
summaries.
 
Result: Click-through rates dropped by 34.5% for top-
ranked sites. Organic traffic fell 20–40% for many 
businesses.
 





HOW TO IMPROVE!  

  Keep your Google Business Profile 100% complete  
updated

  Get MORE Google reviews — AI tools read them

  Write content in Q&A format on your website

  Use structured headings — AI loves scannable content

  Add your business to tourism directories & travel sites

  Mention your location, category, & unique attributes 
clearly everywhere





88%
of consumers

read Google reviews

before choosing a 

business

73%
only trust reviews

written in the

past 30 days

22%
more consumers

will PAY for a 

business

with good reviews

 94%
say a negative review

convinced them to

AVOID a business

 57%
of ALL online reviews

are on Google

(by far #1)

 31%
spending increase when

business has positive
reviews (vs. none)

THE REVIEW LANDSCAPE











1️⃣
Claim & Complete Your Google Business Profile

Hours, photos (10+), description, category, website. Free. Takes 20 minutes. Do it today. 

2️⃣
Ask. Every. Single. Time.

Train your team to ask for reviews after every great experience. Create a simple QR code at 

checkout. 73% only read reviews from the LAST 30 DAYS.

3️⃣
Respond to ALL Reviews

88% of consumers will use a business that replies to all reviews vs. only 47% for a business 

that doesn't respond. 41-point difference!

4️⃣
Aim for the 4.2-4.5 Sweet Spot

A 4.8 looks suspicious. 4.2-4.5 is the 'trust sweet spot.' A few critical reviews handled well actually 

build MORE trust.

WINNING THE REVIEW GAME











www.twosixdigital.com/e-news/

ADD US TO YOUR INBOX!




	Slide 1:   
	Slide 2
	Slide 3
	Slide 5: I’M AN ENTHUSIAST
	Slide 6: I’M AN ENTHUSIAST
	Slide 7
	Slide 8
	Slide 9
	Slide 10
	Slide 11
	Slide 12
	Slide 13
	Slide 14
	Slide 15
	Slide 17
	Slide 18
	Slide 19
	Slide 20
	Slide 23
	Slide 24
	Slide 25
	Slide 26
	Slide 27
	Slide 28
	Slide 29
	Slide 30
	Slide 31
	Slide 32
	Slide 33
	Slide 34
	Slide 35
	Slide 36
	Slide 37
	Slide 38
	Slide 39
	Slide 40
	Slide 41
	Slide 42
	Slide 43
	Slide 44
	Slide 46
	Slide 47
	Slide 48
	Slide 49
	Slide 50
	Slide 51
	Slide 52
	Slide 53
	Slide 54
	Slide 55
	Slide 56
	Slide 57
	Slide 58
	Slide 59
	Slide 60
	Slide 61
	Slide 62
	Slide 63
	Slide 64

